
 
 
 
 

 

TWO SIDES, BUILDING A WORLDWIDE ORGANISATION THAT PROMOTES 

THE SUSTAINABILITY OF PRINT MEDIA 

 

It’s not an easy time for Print Media. In a world where new channels of communication are constantly emerging 

competition has never been so tough. For media buyers trying to stretch their budgets the decisions are 

complex; which channel, or combination of channels, offers the most bangs for my corporate bucks? And, if my 

organisation is keen to reduce its environmental impact, how can I make sure that my marketing is seen as 

sustainable? 

 

In the face of this challenge we often find ourselves surrounded by misleading and often incorrect statements 

about the sustainability of Print Media. It has taken the industry time to wake up to the damage that is being 

done but there are now initiatives whose aim it is to put right the myths and set out the facts. 

 

And our response cannot be left to single organisations, or left to individual countries. Simple facts, clearly 

stated and universally promoted, will ensure that our industry’s voice is heard. 

 

Two Sides started in Europe, promoting the responsible production and use of print and paper and 

encouraging its use as an attractive, practical and sustainable communications medium. The campaign has 

been highly successful and communicates its objectives via adverts, direct mail pieces and other publicity 

aimed at media buyers and influencers; backed up by a fact based website, regular newsletters and 

engagement with NGOs and others whenever they present a distorted or damaging view of our industry.  The 

web site (www.twosides.info) has become a popular and well used repository for information of the 

sustainability of paper and print.  
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Today, Two sides has over 300 members in Europe including major pulp and paper producers, merchants, 

brokers, ink and chemical manufacturers, pre press, press finishing, publishing and printing.  The entire print 

media supply chain is represented. 

 

Towards the end of 2010 Two Sides launched a UK campaign, now being rolled out in Europe, to target 

companies who claim that switching to online communication is better for the environment without verifiable 

supporting evidence. These claims give misleading information to consumers and encourage them not to use 

paper when, in fact, it can be one of the most sustainable ways to communicate. It has become common to 

refer to such claims as Greenwash; an all too common feature of modern marketing. 

 

Research carried out prior to the UK campaign launch revealed that 43% of the major Banks, 70% of Telecoms 

and 30% of Utilities were using Greenwash to support their marketing messages; thereby conflicting with 

current advertising regulations which are in place in most countries. 

 

To date, Two Sides has had a positive dialogue with CEOs and staff from legal departments of the targeted 

companies. As a result the majority of companies have changed their online environmental claims or are 

engaging with Two Sides to use different wording that does not include possibly misleading or factually 

incorrect environmental claims.  

 

Every day we see misinformation but there is now a growing confidence that our industry has a good case to 

argue and great record on sustainability. That’s not to say, of course, that there’s so much more we can do but 

in a world where fossil fuel resources are recognised as being finite, a communication channel which is based 

on a renewable and recyclable resource must have a great future. 

 

Paper and print is a universal product and it touches all of us.  Because of this we see Two Sides having an 

International role in promoting the sustainability of print media.  Since its beginnings in the UK, Two Sides has 

grown and expanded in Europe and will now be moving into the US.   

 

For more information on the Two Sides US initiative, please contact: 

Phil Riebel 
e-mail:  philriebel@bellaliant.net 
Tel:   506-773-7304 
Cell:  506-625-7304 
web:  www.twosides.info
 


